
 

 



 

Thank you for your interest in the Irish Greyhound Board 
Sponsorship opportunities 

 
The Irish Greyhound Board, Bord na gCon, is a commercial 
Semi-State body which is responsible for the control and 
regulation of the greyhound industry in the Republic of Ireland. 
The Irish Greyhound Board has licensed seventeen stadia in 
Ireland, of which nine are owned and operated by the IGB. 
These nine are: 
·  Shelbourne Park and Harolds Cross, Dublin 
·  Curraheen Park, Cork 
·  Galway Greyhound Stadium 
·  Limerick Greyhound Stadium 
·  Mullingar Greyhound Stadium 
·  Kingdom  Greyhound Stadium, Tralee 
·  Kilcohan Park, Waterford 
·  Youghal Greyhound Stadium 
 

 
 

Greyhound Racing attracts a broad spectrum of followers. On 
any given night the attendances at a stadium can include those 
involved in the industry, business groups on corporate 
entertainment, families, couples and groups of friends on nights 
out, Irish and international tourists and much more. Its appeal is 
not limited in terms of gender or socio-economic group. 
 
The Irish Greyhound Board has put this information pack 
together as a guide to the various sponsorship opportunities 
available with us. This information is provided as a guide only.  
 

Information updated July 2009 



 

WWW.IGB.IE 
 

 
 

The Irish Greyhound Board website www.igb.ie was re-
launched in 2008. The site is utilised regularly by owners, 
trainers and those involved in the industry to gain information 
on the sport. It is also used by those interested in the facilities 
and organising private or corporate nights out, along with those 
interested in sponsorship and fundraising opportunities with the 
IGB, and a number of other interested parties. 
 
In the month of June 2009, there were over 46,000 Absolute 
Unique visitors to our website, viewing over 3.3 million pages. 
The pages with the most visits are the Events & Racing 
information, Talking Dogs and Special Offers and A Great Night 
Out. Throughout the year, the website often experiences much 
higher traffic volumes, particularly around the time of the 
paddypower.com Irish Greyhound Derby in August & 
September. 
 
The majority of the visitors to our site are in the Republic of 
Ireland, with a significant number from the UK. The remainder 
of the visitors are from the US, Sweden, Spain, Netherlands, 
Germany, Australia, France and Belgium. Each visitor to 
www.igb.ie spends on average over 8 minutes viewing the site. 
 



 

IGB.IE 
 
Tile adverts are available for purchase throughout the website, 
for an agreed number of impressions.   
 
We have a number of sizes and locations available, with prices 
to suit all budgets. These are available upon request. 
 
Talking Dogs 
 
This highly successful Greyhound news site went live in 2008. 
Written by Michael Fortune, this site is a must-visit for up to the 
minute news on all aspects of the industry. In the month of June 
2009, Talking Dogs had 41,000 unique page views. 
 
Sponsorship of this site is available per month, with discounts 
offered for three, six and twelve month periods. The featured 
sponsor will receive a tile advert with click through to their 
nominated URL. 
 

 
 



 

Video Streaming & Archived Racing Introduction Adve rt 
 
The IGB website currently shows live & archived racing from 
Shelbourne Park, Harolds Cross and Curraheen Park. Racing 
from all nine stadia is currently being archived and will be 
available to view in the coming months. It is expected that this 
will greatly increase traffic to the website. 
 
Rather than viewing a blank screen as the video loads, why not 
treat the captive audience to an advert of your product or 
service. This video, approximately 15 seconds in length, cannot 
be by-passed by the viewer.  
 



 

Race Sponsorship  
 
This is the most popular form of sponsorship within the 
organisation, with many sponsors maintaining their sponsorship 
year after year. The level of exposure varies on the profile of 
the event, the stadium and the level of prize money. The most 
high profile event, for example, the paddypower.com Irish 
Greyhound Derby, sees huge numbers of spectators flock to 
Shelbourne Park each year. The event received live or delayed 
coverage last year on RTE, Sky Sports, Setanta Ireland and 
TG4, on RTE Radio One, as well as being broadcast online on 
the IGB website. Whilst every event does not receive such high 
profile coverage this is an example of the interest in the industry 
in Ireland.  
 

   
 
Each Race that is sponsored takes the name of the sponsoring 
company, e.g. IGB Open 525, and this will be clearly shown on 
the race programme, announced by the race commentator on 
the night, and marked on the winning trophy and greyhound 
presentation sheet. The complete details of the sponsorship 
deal can be discussed with individual stadia but the deal may 
also include on-track signage, trap signage, website coverage 
etc. Depending on the deal agreed with the stadium, your 
sponsorship may be as part of a sweepstake; this means that 
rounds of the sweepstake will be run over a number of nights, 
with a Final of the event being run on a separate night, thus 
increasing the coverage for your company.  
 



 

On-Track Signage 
 
Signage is positioned on the perimeter of each race track, 
similar to signage you would see in GAA or soccer stadia. 
Visitors to each stadium can clearly see the signage as they 
look out onto the track. Each race is shown live on screens 
throughout the stadia; with certain races broadcast live 
nationwide to other stadia, and online. As the camera follows 
the race action, it also allows viewers to view the track signage. 
Signage such as this is a great way for companies to get their 
brand or product message to a broad spectrum of consumers.   
 

 
 
This is available for a specified time period, with discounts 
offered for longer times. The availability of such signage is 
limited within each stadium, and therefore may not be available 
at certain times in all stadia. 
 

 



 

Intertrack Adverts 
 
The Irish Greyhound Board invites you to participate in a new 
innovative way of advertising. The on-screen advertising will 
showcase your service to approx 1.3 million people from a 
variety of demographics.  
 

  
  
There are 17 Greyhound Stadia situated around Ireland in such 
diverse geographical locations as Donegal, Galway, 
Limerick, Tralee, Cork, Youghal, Waterford, Clonmel, Thurles, 
Enniscorthy, Dublin (Harolds Cross & Shelbourne Park), 
Kilkenny, Longford, Mullingar, Newbridge & Dundalk and all 
have Tote Graphic Facilities & Screens which are used for pre 
& post racing advertising. 
 
All stadia open at least 40 minutes prior to racing and we 
show a maximum of 6 adverts nationally which can be viewed 
in each location on their particular night of racing.  While all 
stadia do not open every night, nationally you will find at least 
two Greyhound Stadia open from Monday - Saturday night.  
Attendances for 2006 were 1.3 million giving you an average 
weekly audience of 25,000!  These adverts are shown prior to 
racing commencing, at a break mid-way through racing and 
after racing. These adverts are not in competition with racing. 

 

  



 

The six National Adverts run in segments giving each advert a 5 
second viewing time - rotating once before racing, once during 
racing and once afterwards. This will allow you 36 slots per 
week or 144 slots per month.  There are over 250 42" screens 
in highly visible areas throughout 12 greyhound stadia and 
approximately 500 TV screens showing the adverts in 16 stadia 
nationwide.  These adverts are available to purchase, and as 
the location and size of screens vary the following guidelines 
must be met when designing adverts: 
 
·  Each advert must be a static .jpg file 
·  Each advert must be 1024 x 768 pixels. If not the advert 
must be centred on a black background of that size. 

·  Ads should be as clear and clutter free as possible. We 
recommend the use of font size 50 and Arial. 

·  White text on dark backgrounds works best, as some light 
colours can have a ‘shine’ when viewed from a distance.  

 
Race Programme Covers 
 
Each person attending a greyhound racing receives a race 
programme, either upon entry or at their restaurant table. These 
programmes are vital as they contain all the information on the 
races each night, and are therefore heavily used.  A set 
programme cover, in full colour, is used for each meeting in the 
IGB stadia. The design of this cover could incorporate an advert 
for the sponsor which would then be used in each of the IGB 
Stadia nationwide. 
 

 
 



 

Mobile Text Alerts 
 
Text Alerts are sent daily to Owners, Trainers, Staff and other 
subscribers. 45,000 text alerts are sent each year with 35 
characters including spaces available to advertisers.  
 

 
 
Newsletter 
 
‘IGB News & Views’ launched in March 2009, with 4,000 
subscribers, with more constantly added. This monthly e-zine 
provides readers with details of events, special offers and news. 
It also features excellent competitions each month, which help 
to significantly increase readership. This is followed mid-month 
with a second e-mail promoting special offers for that month. 
 
Competition opportunities and sponsorship of this newsletter is 
available, along with tile adverts & promotional Tag-Lines. 
 
Annual Awards 
 
The Irish Greyhound Board awards those with outstanding 
achievement within the industry each year. These awards are a 
Black Tie event, and with attendees ranging from the 
greyhound and sporting industries, to media and the political 
world. 
 



 

 
 

The Annual Awards are available for sponsorship, with the 
sponsor included on all publications and press releases related 
to the event. 
 
TV Programmes 
 
Each year, Irish Greyhound Racing is featured on a number of 
TV slots. In 2008, there were 3 live RTE broadcasts, and three 
live Setanta broadcasts. It is hoped to further this amount in 
2009. Sponsorship of each programme is available with further 
coverage given to the sponsors in the stadium on the night, in 
race programmes, online on www.igb.ie and in any Press 
Releases issued on the event.  



 

Rate Card 
 
Sponsorship/Advert  Available Price Timescale 

Tile Adverts www.igb.ie €6,000 50,000 impressions 
Talking Dogs 
Sponsorship 

www.igb.ie - 
Talking 

Dogs site 

€1,500  One month period. 
Discounts given: 

3 months - €3,750 
6 months - €7,500 

12 months - €13,000  
Video Streaming & 
Archived Footage 

advertising 

www.igb.ie 
Intro advert 

before 
racing 

On 
request 

One month period  
Discounts for longer 

periods 

Newsletter 
News & Special 

Offers 

E-mail 
newsletter 

sponsorship 
/Advert 

On 
request 

Twice Monthly 
Discounts for longer 

periods 

Mobile Text Alerts 
45,000 text alerts 

sent each year 

35 
Characters 
incl. spaces 

 

€1,000  One month period. 
One year available 

for €10,000 
- Two free months 

Race Programme 
Covers 

Nationwide On 
request 

Details to be agreed 

Race Sponsorship Nationwide All price 
ranges 

Details to be agreed 
with stadium 

On-Track Signage Nationwide On 
request 

Details to be agreed 
with stadium 

Intertrack Adverts Nationwide All price 
ranges 

Details to be agreed 

Annual Awards Annually On 
request 

Annual Event 

TV Programmes Various 
formats & 
channels 

On 
request 

Various shows 
throughout the year 

 


